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#01: the music business is global,
but things often work differently
from market to market



The music business is a global industry
serving a global market.

There are global opportunities for artists
and their business partners, and the shift to
digital has extended these opportunities.

However, plenty of things work differently
from market to market, country to country.
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#02: we can track which
countries and regions generate
the most money for music rights
via the IFPI and CISAC reports
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MONITORING THE MUSIC RIGHTS MARKET




MONITORING THE MUSIC RIGHTS MARKET

Published each spring Published each autumn
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Reports record industry revenues Reports global society collections
from across the world — SO excludes some sync and digital
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USA
Japan
UK

Germany

China
France

South Korea

Canada
Brazil
Mexico

$11,256.7m
$2,534.0m
$1,998.4m
$1,695.5m
$1,622.8m
$1,256.2m

$753.8m
$660.3m
$646.6m
$548.6m
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Australia
Italy

Netherlands

Sele]lp!
INndia
Sweden

Switzerland

Poland
Belgium

20. Denmark

$533.4m
$499.6m
$469.4m
$389.2m
$363.7m
$302.0m
$241.9m

$240.4m
$180.3m

$172.3m
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l.  USA €3140m
2. France £€£1503m
3. UK €1178m
4. Germany €1019m
5. Japan €£88bm
6. Italy €5/6m
/. Canada €£368m
8. Australasia €366m
9. Spain 299 m
10. Netherlands €£285m
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Song rights and collective licensing
tend to be stronger in more
developed and European markets.

With Anglo-American repertoire:

mechanical right collections may
not be included in these stats.

not all streaming income flows
through the collecting societies -
which impacts on these stats.

CISAC figures for 2024 | cisac.org
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#03: copyright systems around
the world are joined up



Copyright is ultimately about providing
creators with certain controls over
that which they create.

Either as a point of principle.

And/or to encourage and enable creativity
by allowing creators and their business
partners to exploit these controls for profit.
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Every country has its own body of copyright
law, which will set out the rules of what kind
of work has what kinds of protection.

Rules, principles and terminology vary.

The English and French systems are quite
different - both have been influential on the
development of copyright around the world.
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#04: specific rules still vary
from country to country
— you can only enforce your
rights subject to local rules
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in US recordings only have ‘digital performing rights'’

completemusicupdate.com



Copyright terms vary from country to country -
so something can be in copyright in one country
and out of copyright in another.

( N\ N\ [ )

Life Life Life
+50 years +70 years +100 years

\. J \\ 2 J

50 years /0 years 95 years
L after release J L after release J L after release )

-( J| J| |

completemusicupdate.com



#05: every country has its
own collective licensing
system — but these are also
joined up around the world



Every country has its own collective licensing
system set up by the local music industry,
and regulated by local copyright laws

— but also local competition laws.

As with copyright law at large, collective
licensing varies around the world, but the local
collective licensing systems are joined up.
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RECIPROCAL AGREEMENTS




As a result of the reciprocal agreements,
rights and royalties move around the world
between all the different collecting societies.

This is a good idea in principle — although
It also creates a number of challenges.

SO a key question to ask is:
should | rely on the reciprocal agreements?

completemusicupdate.com



Get paid quicker.
Fewer commissions.

Have direct connection.

Less admin.
One stop shop.

~ :
More admin.
Must fulfil local society
L membership criteria.

Less control.
Later payment.
More commissions.
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You could directly join societies in key markets
— then let your local society cover the rest.

Or ally with a company in each market that
IS already a member of the local society.

Or ally with a single company that is already a
member of all the societies around the world.
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#06. streaming dominates
globally — but the importance
of other revenue streams
differs fromm market to market



C |
e
0) A A A

ro4

16.4% 2.8% 51.2% 17.7% 9.7% 2.2%
physical download premium free broadcast sync
streaming streaming & public
performance
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In a small number of markets physical products
still bring in more than 20% of total revenues..

South 36.2% 58.9% 2.1% 24% 0.4% 7th
Korea
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In some of the bigger European markets
physical product revenue share is in the teens percent..
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In Mmany mature markets streaming dominates —
with physical around or under 10%...
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In many developing markets, streaming is
very much the dominant revenue stream...
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#07. a small number of
streaming services
dominate globally — but in
some markets there are also
important regional services



KEY STREAMING SERVICES AROUND THE WORLD

THE GLOBAL SERVICES FRANCE

QSpotify & Music amazon (3 YouTube

SOUNDCLOUD

Wil #TiDAL . W omem

big players in terms of premium subscribers smaller players in terms of premium subscribers

THE REGIONAL SERVICES

épc:ndorc:l @ 7\ : in | KKBOX @onqhomig

'RHAeE?% i JQDX audiomack © Boomplay

US CHINA INDIA S KOREA ASIA ME+AFRICA



#08: on one level it is easier to
“go global” in the digital era
— however local market
knowledge can still be key
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A QUICK RECAP



#01: the music business is global,
but things often work differently
from market to market



#02: we can track which
countries and regions generate
the most money for music rights
via the IFPI and CISAC reports



#03: copyright systems around
the world are joined up



#04: specific rules still vary
from country to country
— you can only enforce your
rights subject to local rules



#05: every country has its
own collective licensing
system — but these are also
joined up around the world



#06. streaming dominates
globally — but the importance
of other revenue streams
differs fromm market to market



#07. a small number of
streaming services
dominate globally — but in
some markets there are also
important regional services



#08: on one level it is easier to
“go global” in the digital era
— however local market
knowledge can still be key
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