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#01: there are several
different categories of data
and it’s important to
distinguish between them
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#02: track data is used by
digital services to organise
+ recommend music



completemusicupdate.com



completemusicupdate.com




completemusicupdate.com




#03: rights data is crucial for
ensuring artists + songwriters
are credited + paid



PERFORMANCE \
PRODUCTION

THE SONG RIGHTS THE RECORDING RIGHTS
aka the publishing rights aka the master rights
or author rights or neighbouring rights*

completemusicupdate.com *this term has different definitions
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#04: the music industry
employs data standards to
uniquely identify recordings,
releases + songs



= International Standard Recording Code.

= Globally managed by IFPI — the global grouping for record companies.
= Administered locally by trade group or society — PPLin the UK.

= |ssued to each recording by the label releasing it — or a distributor.
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Country First Registrant Year Of Designation
Code Code Release

= |SRC stays the same even if rights are assigned or licensed to another entity
— SO registrant code tells us first owner, not necessarily current owner.
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= Universal Product Code — aka barcode — and technically UPC-A or EAN.

= linked to each release rather than each recording.
= So arelease (UPC) consists of one or more recordings (ISRC).

= Usually issued for each release by the label or the distributor.
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ISRC ISRC ISRC ISRC
ISRC ISRC ISRC
ISRC ISRC
ISRC ISRC
ISRC
ISRC
ISRC
ISRC

ISRC
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= |nternational Standard Musical Work Code

= Globally managed by CISAC — the global grouping of song right societies.
= Administered locally by song right societies — so PRS in the UK.
= Usually issued to each song by the society — not the writer or publisher.

= Although some publishers part of a scheme to fast-track issuing of ISWC.
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= |SWC isissued once all the collaborators have been confirmed.

= Again ISWC is a data standard not a database.
= Although CISAC manages a database of all ISWCs - iswcnet.cisac.org.
= Song right societies will usually have ISWCs logged in their databases.

= Although many societies also have their own codes — eg PRS Tunecode.
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Public Playlist

Hallelujah

@ Chris Cooke « 6 songs, 31 min 23 sec

Album

Hallelujah
Jeff Buckley

Grace 6:54

[ Hallelujah Various Positions 4:37
- Leonard Cohen

Hallelujah
Alexandra Burke

Overcome 3:38

Hallelujah
Rufus Wainwright

<& Vibrate 4:12

Hallelujah - Fragments

Hallelujah 4:42
John Cale

Hallelujah - Live in London
Leonard Cohen

Live In London 7:20
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#05: the music industry
employs data standards to
uniquely identify performers,
songwriters + creators



= |nternational Performer Number.

= Registered in the International Performer Datalbase.
= Managed globally by SCAPR — the global grouping of performer societies.

= [ssued to each performer by their performer society — so PPL in the UK.
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= |Interested Party Information.

= Anyone involved in the creation, publishing or admin of a musical work.
= Globally managed on behalf of CISAC by Swiss society SUISA.

= |ssued to songwriters, publishers and admins by their national societies.
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= |nternational Standard Name Identifier.

= Launched to identify creators oblivious of discipline.

= Not fully embraced by the music industry — yet.

= But gaining more support — especially at the streaming services.
= Music platforms that issue ISNI include Sound Credit and Quansic.

completemusicupdate.com



ISRC

Every recording needs an ISRC
Issued by either record label or distributor
Self-releasing artists can issue these (get a registrant code’ — in UK from PPL)

UPC

Every release needs a UPC
A release might include multiple tracks (eg EP, album)
Can be issued by distributor

ISWC

Every song needs an ISWC
Issued by the writer's collecting society once all writers logged (PRS in the UK)

IPN

Every performer needs an IPN
Issued by the performer’s collecting society (PPL in the UK)

IPI

Every songwriter needs an IPI
Issued by the writer's collecting society (PRS in the UK)

ISNI

Any creator can get an ISNI
eg from the Sound Credit and Quansic
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#06: there are many different
kinds of fan data - which
power music marketing and
the direct-to-fan business



ARTIST
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== [ o T

ARTIST
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#07: there are various
different ways that
we can utlise this fan data
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#08: remember that
fan data is regulated
by data protection law
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A QUICK RECAP
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#02: track data is used by
digital services to organise
+ recommend music



#03: rights data is crucial for
ensuring artists + songwriters
are credited + paid
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